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Thank you for your interest in the 201 7 edition of The Global Scavenger Hunt
of our extraordinary ~ annual travel adventure competition known as the world travel championship
feel free to contact us if you have any additional questions , queries or needs.

Enclosed in the following e-Media Kit please find
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4. When & Why?
Great Escape Foundation
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What the International Media is saying a bout The Global Scavenger Hunt
. In Their Own Words ...Quotes from Previous Participants

6

7. Event Photos & Media Links

8. Who We Are?

9. Travel Quotes from our Event Director
10. Recent Press Releases

11. Just the FAQ's

12. Event Contacts

Connections: Official 201 7 Event Video News Release

Official 201 7 Event Still Photo Exhibit

Pamela L. Finmark -Chalmers

Great Escape Adventures, Inc. (CST T 2071053 -40)
1.310.281.7809 (Pacific Coast Time please!)
Media@GlobalScavengerHunt.com
GlobalScavengerHunt.com
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http://www.globalscavengerhunt.com/?q=video-news-releases
https://www.youtube.com/watch?v=F9h9KmcMTAg
mailto:Media@GlobalScavengerHunt.com
http://www.globalscavengerhunt.com/

1. An Event Summary & Overview

The Global Scavenger Hunt  E  w adesigned and created in 2000 to become the world's preeminent around
the world travel adventure competition that attracts the world's greatest travelers and crowns The World's
Greatest Travelers E .

The competition, which is more of a rally than a flat out race around the world, has attracted great
travelers from over 55 countries to date, and takes place annually now each spring over a 23 -day period.
The Global Scavenger Hunt takes an exclusive group of  15-two personteams on A Blind Date with the
World E & because compet itors do not know which 10 countries they will be visiting d having them upon
arrival unravel cryptic clues and hints along with solving riddles that lead them to complete a series of

culturally -oriented and highly participatory scavenges that earns them poi nts. The team that  accumulates
the most points over the three -week, eight -legrally -like event,is eventually crowned The World's
Greatest Travelers

Without prior knowledge and research (no guidebooks, smart phones and lifelines allowed) of their
impending destinations, the travel adventure competition has a great Indiana -Jones appeal

that tests not only the participants global street savvy and travel IQ & those well -honed skills that serious
international comp  etitors bring to the event, like: overcoming language barriers and numerous
environments 9 urban, rural and remote & exhibiting intercultural competence , effectively dealing with
inevitable logistic challenges and jetlag , team dynamics and  the heat of competit iond but also puts
travelers outside their comfort zones requiring them to trust strangers in strange lands and in getting
them to personally and actively participate in a series of culturally -oriented site-doing scavenges across
four continents . Teams must use available  public transportation  to get from scavenge to scavenge...

The Global Scavenger Hunt  can operate as media magnet for international travel brands and also serves
as a fundraising platform  for the Great Escape Foundation'sint ernation al causes, that include  micro -loan
giving and the building of medical clinics and co -ed elementary schools in troubled places like: Sri Lanka,

Ecuador, Sierra Leone, Kenya, Pakistan , India and Niger; along with supporting the efforts of NGO's like:
Free the Children, Kiva, Médecins Sans Frontieres , Partners in Health , the Heifer Project and Conservation
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3. What & How?

The competingt eams must devise their own strategies for completing a series of cultural -oriented and
highly participatory ~ site-doing scavenges based on an effort -reward/risk -reward formula  that earn them

points in the ir quest to be crowned  The World's Greatest Travelers  E .

The winning team each year is automatically entered into the next year's competition for free (a $2 5,000
Team value) do defend their crown as The World's Greatest Travelers
A sampling of a dozen  real event -related scavenges
V' Singing Born to be Wild in a karaoke bar with at least three new friends in Seoul.
V Attending a midnight Orthodox Easter M ass in a Tunisian cathedral.
V' Learning ancient meditation techniques from a yoga master o n an India ashram .
V'  Learning how to make baklava in traditional a Turkish bakery.
V' Taking an elephant safari in search of Bengal t igers in Rajasthan.
V' Singing German drinking songs and various national anthems in a neighborhood hofbrauhaus .
V Getting invited for dinner to the home of a rural Sri Lanka family d and buying their dinner in a local
marketplace
V' Donating time helping out at an orpha nage in Cambodia , a Tibetan refugee camp in Nepal ,ora
medical clinic in Kenya
V Attending a session of Parliament in South Korea, India, Denmark or Japan.
V' Becoming a street performer for an hour with a donation hat to pay for your transport to the next
town.

V' Learning how to tango properly in Buenos Aires.

V Playing Taxi Driver Roulette  in Hanoi and eating at your driver's favorite family restaurant.



4. When & Why?

The annual international travel adventure competition The Global Scavenger Hunt takes place each

spring 0 the 201 7 event is scheduled to take place between April 1

4th and May 6th, 201 7.

The annual event, aside from crowning The World's Greatest Travelers E i s u sgoad neighbor
platform to help raise charita ble funds for the Great Escape Foundations (ID#95 -4831064 is atax -exempt
501(c)(3) non -profit organization ) twin global great escape from poverty empowerment strategies: the

giving of interest -free micro -loans to budding entrepreneurs
in troubled developing nations. To date, the Foundation has built
out more than 1,300 individual micro -loans loans.

, and the building of co-ed elementary schools
10 schools, 1 medical clinic and handed
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5. Media Coverage

The Global Scavenger Hunt has received a tremendous amount of earned international media  coverage ,
with stories appearing in 550+ newspapers, 110+ magazines, 45+ television shows, andheardon 100+
radio shows & and five books! 8 along with countless Internet sites throughout the world | including : news
outlets, blogs and travel trade websites. All total, local, national and global consumers in 47+ nations on
six continents have been exposedto The Global Scavenger Hunt  brand . (USA, Canada, Brazil, Germany,
Korea, Ireland, England, Australia, China, Japan, India, Spain, Thailand, Hong Kong, Singapore, Malaysia,

Nepal, UAE, Scotland, New Zealand, Taiwan, Iceland, Costa Rica, Cambodia, S outh Africa, Netherlands,
Russia, Saudi Arabia, Italy, Sweden , among others...)
So, what do international m edia outlets have to say about The Global Scavenger Hunt?

Well, a lot actually...w e've been featured on:
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And the reviews are in...

".. .like Survivor, The Amazing Race and the Eco - Challenge all rolled into one except with much more
cultural interaction... .
NATIONAL travel
GEOGRAPHIC
"Up for the hunt? The world wide the hunt is on...unlike The Amazing Race or Survivor, no one will be
eliminated from the ¢ ompetition...globe -trotter wannabes put their ability to the ultimate test."

"One of the 50 Most Amazing Trips in the Worl déconsider your her
trips in the worl deé"

Oiesiel

FULESIUG )

"Unlike the Amazing Race, this challenge is more about your ability to connect with cultures than speed
RE,

éadventure f or -sawyewhdwart sométhing different.”
THE WALL STREETJOURNAL, al

"One of the all -time 500 Adrenaline Adve ntures!
Frommers
fiéwoul d Inbiana Joneses wi || have a chance to follow in his footstepséar

restores the curiosity and adventure appeal éo

TIME

"Your own amazing global race."

Siinday Times

(Perth, Australia)


http://www.usatoday.com/travel/news/2007-11-29-global-scavenger-hunt_N.htm
http://www.outsideonline.com/adventure-travel/trips-of-the-year/Best-Trips-2001-Over-the-Top.html
http://www.petergreenberg.com/2009/12/02/travel-adventures-global-scavenger-hunts/
http://www.answers.com/topic/global-scavenger-hunt
http://www.perthnow.com.au/travel/news/sign-up-for-your-own-amazing-race/story-fn30173u-1226199512942

"It's not often that two passions can converge... service and travel."
1 ECONOMIC TTMES (New Delhi, India)

"That looks just about exactly like my dream vacation - interesting destinations, getting outside of a
comfort zone, opportunities to be competitive, but also a chance to meet other true adventurers..."

The Washington JPost

"This 'Amazing Race' gets the interest from most road warriors."

flyertalk
InsideFlyer

"This is just such a great idea!"

"One of the most authentically bizarre trips | could possibly

Valarie D'Elia , host nationally syndicated Fodor's Travel Show (USA)
D

"Magi cal My st er y T baing Phileasi Fogd with &ir miles!"
South China Morning Post

scmp-.com

(Hong Kong)

"éwould be I ndiana Joneses wil/ have a chance to foll ow
restores the curiosity and adventure appeal. "

) TORONTO STAR 4

"...designed to test participants’ overall travel IQ in sight -doing scavenges..."

Aew Zealand F1erald! auckand, newzeatand

"One hell of a way to go around the world."

@(CBS

ESTABLISHED 1828

(Toronto, Canada)

"It's about getting travelers to trust strangers in strange lands..."

(Sydney, Australia)

"If GreatEscape (is) (an) indicator f or upcoming travel trends... Americans are in for some big adventures.

"Amazing Race isn 't the only globe -trotting race...t he Global Scavenger Hunt is every traveler's dream

(Calgary, Canada)

"The one and only open annual around -the -world travel adventure competition..."

(Kathmandu, Nepal)

"Teams learn to shed their pre - programmed perceptions and learn to trust strangers in strange lands..."

(Kuala Lumpur, Malaysia)

n

hi


http://voices.washingtonpost.com/travellog/2008/10/chat_follow-up_a_truly_amazing.html

